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2. UI/UX Design
How App Looks
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3. App Development

Application Coding

5. Launch & Market
Publish & Promote
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4. Testing & QA
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What's your campaign objective?
Choose your objective
Select an objective to tailor your experience to the goals and settings that will work best for your campaign
S 2 ® 0]
Sales Leads Website traffic App promotion
Drive sales online, in app, by phone, Get leads and other conversions by Get the right people to visit your Get more installs, engagement and
or in store encouraging customers to take website pre-registration for your app
action
L Q 3
Awareness and consideration Local store visits and Create a campaign without
Reach a broad audience and build promotions guidance
interest in your products or brand Drive visits to local stores, including You'll choose a campaign next
restaurants and dealerships.
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Q_ "What are my top performing campaigns?”

Select a campaign type

Search

Drive action on Google Search with
text ads

Shopping

Promote your products from
Merchant Center on Google Search
with Shopping ads

Performance Max

Reach the right people wherever
they're browsing with ads on Google
Search, YouTube, Display, and

more See how it works

Video

Drive action on YouTube with your
video ads

N Newcampaic X
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Ads Advisor

Demand Gen

Drive demand and conversions on
‘YouTube, Google Display Network,
and more with image and video ads

App

Promote your Android or iOS app on
Google Search, Play, YouTube and
partner sites with app ads

@ BestMulti-C X
R R O @

m o ®

Appearance Help  Notifications

Display

Reach potential customers across 3
million sites and apps with your
creative

& Googleads X | + - o X

Beovd & @

613-033-5866 nirmala 11.15
nirmala.konamki89@gmail.com
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Q_ "What are my top performing campaigns?"

Shopping

Promote your products from
Merchant Center on Google Search
with Shopping ads

Select a campaign subtype Learn more

@ Appinstalls

Get new people to install your app

(O App engagement

Get existing users to take actions in your app (Minimum 50K installs required)

O App pre-registration (Android only)

Video

Drive action on YouTube with your
video ads

Get new users to pre-register for your app before launch

N Newcampaic %

+ BETA
"o
Ads Advisor

App

Promote your Android or i0S app on
Google Search, Play, YouTube and
partner sites with app ads

ko Snipping Tool S

Screenshot copied to clipboard

Automatically saved to screenshots folder.

Markup and share
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Campaign name

Zomato: Food Delivery & Dining
com.application.zomato - Zomato ®
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To reach the right people, start by defining key settings for your campaign
B App
Mobile app ~
O campaign settings
Mobile app Zomato: Food Delivery & Dining
com.application.zomato - Zomato
Locations
Languages
Locations ~

View-through conversion

optimization . . .
Select locations for this campaign @

EU political ads (O All countries and territories

O Ad group Q India
@ Enter another location
O Bidding and budget

O Review Locations (1) ®
Bengaluru, Karnataka, India city ®

Q, Enter alocation to include or exclude Advanced search

@ While we will attempt to only show ads in countries where your app is available to download, we highly recommend you to additionally
restrict your country targeting to regions where the app is accessible.
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B app
View-through conversion optimization A

O campaign settings

Google Ads will include view-through conversion data, in addition to click-through and engaged-view conversion data when bidding.

Mobile app Turn on view-through conversions

Locations

Languages EU political ads A

View-through conversion

optimization Does your campaign have European Union political ads? Etler:‘sll:rl‘aim requires Google to ask this
Required

Learn how an EU political ad is defined
EU political ads

O Yes, this campaign has EU political ads
O ad group

@ No, this campaign doesn't have EU political ads
QO Bidding and budget

Revil .
O Review L More settings
Start and end dates Start date: January 9, 2026  End date: Not set
Data feed Attach a feed to improve targeting and enable ads that feature your feed items

Q serer oL Cca®sonnann@ AT e EEM

© Google, 2026.
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X .\ Google Ads Q_ "What are my top performing campaigns?"

@ Protect your account from unauthorized activity View @ Agree to ad transparency Getstarted X

[® App < > R ] v
landscape video. S Average & mages 20/20 @ Videos 1720

© campaign settings Cook at home & get groceries

delivered to you

O Ad group
Intercity Legends (available in select a Zomato Close @
Product groups + cities) B Google Play
Ad assets
View more
Audience signal
QO Bidding and budget
Images A
Add up to 20 (recommended)
O Review
g
- % ey BN
/ Edit
Videos A
Add up to 20 (recommended)
/ Edit
O 16C mm - @ B | o ENG e 1232AM
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Show your ad in more 7 Headlines 5/5 Descriptions  3/5
@ A < > () places. Add atleast 1 (( ’ REISIEED @ 4 bt i ) ! v
PP landscape video. N Average & Images 20/20 @ Videos 1/20
+ FIna the perrect restaurant Tor ammng STopay e e T ooTgroTay
@ Campaign settings out
O ad group + Cook at home & get groceries

delivered to you Visit adven.iser
Product groups DIA... H
Intercity Legends (available in select

+

Ad assets cities)
Audience signal View more Skip »
O Bidding and budget : D YouTube
Sponsored : X
O Review Images A~ P :

Add up to 20 (recommended)
Zomato: Food Delivery & Dining

ol ¥ cad BN +16 B Google Play
— : < >
/ Edit Leam More Install

Food_and_drink
Videos A c
Add up to 20 (recommended)
“ India’s top
/ Edit food delivery
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X .\ Google Ads Q "What are my top performing campaigns?"

@ Protect your account from unauthorized activity View @ Agree to ad transparency Getstarted X

v
B App . > Aa landscape video. S Average & Images 20720 @ Videos 1720
© Campaign settings Preview Share  Preview ads
O Ad group - s ~
Descriptions (up to 5) @ [=1] LG o Jk '
Display Search YouTube Discover Google Play

Product groups

Order food from your favourite restaurants & eat in the ¢t
Ad assets

76 /90

Audience signal

Il
P

Get Free Delivery On Tasty Food From Hundreds Of Reste

QO Bidding and budget

|
-
|
|

O Review l With Zomato, Enjoy Up To 60% Off Along With Free Delive
71790

l Description
0/90

~+ Description
4 Snipping Tool

Suggested descriptions @ Screenshot copied to clipboard

Automatically saved to screenshots folder.
@ Zomato

Find the perfect restaurant for dining 4.4 % FREE B Google

out
] T

R
B Q sexch o mCa@®dOnmasnn @ s S sae 2l

Markup and share
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X .\ Google Ads Q_ "What are my top performing campaigns?"

Select the bidding and budget options that work best for your goals

B app
Bidding ~
@ Campaign settings
What do you want to focus on? @ Focus new installs on
©@ Ad group

O Bidding and budget

i 2@ /
Bidding How do you want to track install volume?

In-app Install
Budget Zomato: Food Delivery & Dining (Android) installs 2026-01-09T00:23:1 675 activity volume
Google Play
. This focus will optimize your bid to achieve the
O Review highest volume of new installs for your app.
What kind of users do you want to target? @ Learn more
The target cost per install is the average amount
you'd like to spend each time someone installs
your app or opens it for the first time.
Learn more
Set a target cost per install (optional)
Target cost per install
220
@ This campaign will use the Target CPA bid strategy to help you get the most conversions at
16°C
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B App
Target cost per install

© Campaign settings
220.00

@ Ad group

Biddi d budget
O Bidding and budge @ This campaign will use the Target CPA bid strategy to help you get the most conversions at

or below your budget. Learn more

Bidding
Budget . , q
A Your budget is too low for your target cost-per-install, which means your ads may not show.
O Revi To improve campaign performance, increase your budget to at least 50x your target cost-
eview

per-install. You can make changes to your budget in the "Budget" section of this page.

o« m e ®

o X

@B o O 4L O

613-033-5866 nirmala 11.15 ‘

ations nirmala.konamki89@gmail.com

Budget

Set your average daily budget for this campaign For the month, you won't pay more than your

daily budget times the a

verage number of days in

a month. Some days you might spend less than
2 500' your daily budget, and on others you might spend
up to twice as much. Learn more

© Google, 2026.
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Your campaign is ready to publish

o« m e ®

Ads Advisor  Appearance  Help  Notifications
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@ App Publish campaign
© Campaign settings Recommendations
Apply these recommendations to optimize campaign performance < 173 >
©@ Ad group
Bidding: Your budget is too low for your target cost-per-install, which means your ads may not show. To improve campaign performance, iew
© Bidding and budget increase your budget to at least 50x your target cost-per-install. You can make changes to your budget in the "Budget” section of this page.
O Review
Campaign name Zomato App Network
Campaign type App
Campaign subtype App installs
Bidding and budget
Bidding Install volume (All users)
Budget 3500.00/day
Camnainn settinns
@17
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Overview

Recommendations

Insights and reports v

Campaigns ~

Tools
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Experiments
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content
Change history
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Google Ads

Q, "What are my top performing campaigns?”

Overview

Recommendations

Insights and reports v
Campaigns ~
Campaigns

Ad groups

Experiments
Admi
mn Assets v
Audiences, keywords, and o
content
Change history
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Ad groups

Campaign
2] Zomato App Network
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Ads Advisor
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Appearance  Refresh

Thu, Dec 25, 2025

Cost

-0

Help  Notificati

To add a note, click on the chart

Add note
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0
o Dec 12,2025

Y

O e

0O e~
v

Reporti

Add filter

Ad group

Zomatoad group  #*

Total: All but removed ad groups in yourc.. @

Total: Campaign @

Status

Eligible

Q

Search Segment

Target ..
CPA Conversions
¥20.00 0.00
0.00

0.00

g.is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Some inventory may be provided through third party intermediaries.

You'l see Media Rating Council (MRC) acoreditation noted in the column header's hover text for accredited metrics.

© Google, 2026.
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. Campaign
Campalgns [2) Zomato App Network Custom | Dec 12,2025 - Jan 8,2026 ¥ < > Show last 30 days
0
0
o Dec 12,2025 Jan 8, 2026
" = 3 ra .
Y Add filter Q - m w = b . ~
Search  Segment  Columns  Reports  Download  Expand  More
i Optimization ~ Campaign Cost/ Cos
O e Campaign Budget Status soore | e install  app
Vv [ Drafts in progress: 0
O e~ [ zomatoAppNetwork 3500.00/day [~ #° Eligible - App -
Total: All but removed campaigns in your cur.. @ - -
“/  Total: Campaign @ 39,352.59/day = =
1-10f1
Reporting_is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Some inventory may be provided through third party intermediaries
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.
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m @ & oo N
Columns Reports Download Expand More
Cost/ Cost/  Cost/In- View-
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conv. Install  app action
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= .\ Google Ads l Q, "What are my top performing campaigns?”

Ad group
F Overview Ad assets  zomato ad group Custom | Dec12,2025-Jan8,2026 ~ | < > Showlast 30 days
Create i o
o e < > O Show your ad in more places. Add at least 1 Ad strength @ & Headlines 5/5 (@ Descriptions 3/5 o
landscape video. Average & Images 20/20 @ Videos 1/20
Campaigns Insights and reports v u _ i B .
@ Asset status: All enabled Add filter = = La ~
Segment Columns Download Expand
Q Campaigns ~
Goals @ Asset Status Assettype Performance Orientation
Campaigns
x paig ° Great food delivered @ Home Eligible Headline Pendin _
ol View ad previews gRe . hede o TEAD 9
Ad groups Stars Order From Zomato. i . " _
5 group! ® o i reviens Eligible Headline Pending
- Enjoy Food Like A Superstar. - . . B
o ° o e - - o
Midnight Munchies? We Got You _
@ ® yicwad previews Eligible Headline Pending
Admin Experiments i
P @ Something new every day Eligible Headline Pending -
Viewad previews | T =00 TR Ssees
Order food from your favourite
restaurants & eat in the comfort of L - . _
Assets v [ Ty Eligible Description Pending
View ad previews
. Get Free Delivery On Tasty Food
Audiences, keywords, and - @ From Hundreds Of Restaurants Near g, Deseription Pendin _
entent You. Download Zomato. 9 pton . Pendn 9
View ad previews
With Zomato, Enjoy Up To 60% Off
Change history Y ﬁ("%’g“"’ fih Free Delivery. Order Eligible Description Pending -
View ad previews
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Ads Advisor  Appearance  Refresh  Help Notifications  nirmala.konamki89@gmail.com
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Ad group
F Overview Ad assets  zomato ad group Custom | Dec12,2025-Jan82026 ~ | < >  Showlast30days
Create Recommendations p > © Show your ad in more places. Add at least 1 Ad strength @ @& Headlines 5/5 (g Descriptions 3/5 o
landscape video. Average @ Images 20/20 gy Videos 1/20

o - . o
Campaigns Insights and reports e Q ? Asset status: All enabled Add filter - m - e ~

Segment  Columns  Download  Expand

G?; Campaigns ~ @ Asset Status. Asset type 1 Performance Orientation
oals

yomrmonme

Campaigns View ad previews
Get Free Delivery On Tasty Food

Tool: From Hundreds Of Restaurants Near . _
8 ® o1 Download Zomato. Eligible Description Pending
Ad groups View ad previews
= With Zomato, Enjoy Up To 60% Off

@ long With Free Delivery. Order

Billing Today! Eligible Description Pending -
Ad assets View ad previews

@ i 1372 %1365

Admin Experiments ® ig View ad previews Eligible Image Pending Square

Assets v [ ] 187271365 Eligible Image Pending Square

View ad previews o - TR 22ned

Audiences, keywords, and

~
content Show rows: 1-100f 29 > >|

Change history
Report is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Some inventory may be provided through third party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.
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