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What's your campaign objective?

Choose your chjective

Salect an objective to tailor your experience to the goals and settings that will work best for your campaign

©

Gales

Drive sales andine, in app, by phone
or m store

<
Awareness and consideration

Reach 3 braad audience and build
imeres1 in your praducts or brand

(1]
=11
Leads

Gat leads and ather conversions by
ETICOUrAGing Cusbamers io lake
wetian

Q

Local shog visits and
promaotions

Divive visits o local shops, incleding
restaurants and dealerships.

%
Websgite traffic

et the right peapls @ visit youor
wehsite

@
&

Creale a campagn without
guidance

Wou'll choose a campaign next

0

App promolion

Gat miore installs, engagerment and
pre-registration for your app

Select a campaign type

Search

Drive action on Google Search with
text ads

Shopging

Promate your products fram
Meschant Cemre on Google Search
with Shopping ads

Performance Max

Reach the right people wherever
they'ne brosing with ads on Goagle
Search, YouTube, Display and

more Ses haw it works

Video

Dirive action on YouTube with your
videp ads

Demand Gen

Drive demand and corversions on
YouTube, Google Display Network
and mare with Image and videa ads

@

App

Promate your Android or i05 app on
Gaaghe Search, Play, YouTube and
partner sites with app ads

Display
Resch potential customers across 3

million sites and apps with your
creative

Salect a campaign subtype Learn more

@) Appinstalls

Get new people to install your app
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Search Performance Max Demand Gen Displey
Drive action on Googhe Search with Reach the right peaple whererer Drive dernand and corrersions on Reach potential custome s across 3
text ads they'ne browsing with ads an Goagle YouTube, Goagle Display Metwork million sftes and apps with your
Seawch, YouTube, Display and and mare with Fmage and video ads crestive
mone Ses haw it works
@
Shopping Video App
Promate your products fram Dirive actian on YouTube with your Promate your Android or 105 app an
Meschant Centre on Google Search video ads Googhe Search, Play, YouTube and
with Shapping ads partner sites with app ads
Select a campaign subtype Learn more
@} App installs
Get new people to install your app
O App engagement
Get existing users to take actions in your app (Minimum S0 installs required)
(O) App preregistration (Android only)
Get new users to pre-register for your app before launch
Select your mobile app's platform
(®) Android
O ios
Look up your app
Q Enter the apg rame, packsgpe name, publisher or Play S1ore URL
If you cannot find your app, please see these steps
Campaign name
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Search Performanse Max Deraried SEn Dispdary

Drive action on Gaogle S=arch with
text ads

Shopping

Promate your products fram
Meschant Cemtre on Google Search
with Shapping ads

Reach the right people wherever
they'ne brow sing with ads an Goagle
Search, YouTube, Display and

mone Sew haw it works

Wideo

Dirive action on YouTube with your
video ads

Drive dermand ard cormersions an
YouTitbe, Godghe Display Metwark
i T with S ard vided Bds

App

Promate your Android or i0S app on
Gaoghe Search, Play, YouTube and
partner sites with app ads

Resach potential customers across 3
million sites and apps with your
creative

Salect a campaign subtype Learn more

(®) Appinstalls
Get new people to install your app

(C) App engagement
Get existing users to take actions in your app (Minimum S0¥ installs required)

D App pre-registration (Android only)

Get new users to pre-register for your app before leunch

Amazon Shopping
com.amazon.mShop.android.sho.. - Amazon Mobile ... @'
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Mobile app
Locations

Languages
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) Review
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Campaign settings
To reach the right people, start by defining key settings fior your campaign

Mobile app A +

) Amazon Shopping
com.amazon mihopandroid sho. - Amazon Mobile

Locations Fa

Select locations for this campaign &

C} All countries and territories

() India

@} Enter another location

Locations {1)

Vijayewada, Andhra Pradesh, India city

@@

Q, Enter & location to include or exclede Advanced search

G} While we will attempt to only show ads in countries where your app is available to download, we highly recommend you to additionally
restrict your country tangeting to regions where the app is accessible.

“* Location options

Languages P

Select the languages that your customers speak. &

Q e

English > Telugu =

View-through conversion optimisation Pt

Googhe Ads will inchude vies-through converson data, n addition 1o click-through and engaged-view comersion data when bidding.

[J Tusn an view-through cormersians

Q. Search

EU political ads Pt

Dioes your campaign have European Union political ads? EU regulatiaon reguires Goagle ba ask this

guEstion
Reuired Lesrn bow an EU palitical ad is defimed

O Yes, this campaign has EU political ads

@ Mo, this campaign doesn't have EU political ads E%B
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Locations rat
App
Select locations for this campaign (D
O campaign settings (O) All countries and tarritories I
Motile app C} India
] {®) Enter another location
Locations
Languages Licatians {1) (]
View-through conversion Vijayewada, Andhra Pradesh, India city =
optimisation
E political ade ), Enter a location to include or exclede Advanced search
) Ad group
O Bidding and budget ﬁ} While we will attempt to only show ads in countries where your app is available to download, we highly recommend you to additionally
restnict your country tangeting to regions where the app is accessible.
) Review
 Location options
Languages P
Select the languages that your customers speak. &
Q g
English Telugu *
View-through conversion optimisation ot
Googhe Ads will inchude vies-hrough conversion data, in addition 1o click-through and engaged-view comersion data when bidding.
D Turn an view-through cormersions
EU political ads ot
Does your camipaign have European Union political ads? ELI reguilation reguines Google o ask this
guesslion
Regured

Learn how an EU palitical ad is defined

O Yes, this campaign has EU political ads

@ Mo, this campaign doesn't have EU political ads

¢ More settings
Start and end dates Start date: 10 January 20246 End date: Mot set

Data fead Attach a feed to improve targeting and enable ads that feature your feed tems
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&) Campaign settings
O Ad group

Product groups

Ad sssets

Audience signal
O Bidding and budgst

O Review
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App campaign - Uma Karthik - Go. X =

Far more accurate targeting, organise each ad group arownd & specific theme, audience or message.

Prioritised products P
Manage your product feed in the Product feeds setting. When you've attached a product feed to this campaign, youll be able to choose specific products
or product groups

Ad assets Fa

¢ 5 ® Al it s o Ad strength & @ Headlines 3/5 g Descrptions 375
mure compelling ads Poor () bmsges 0720 () Video 0720
Preview Share  Preview ads
Headlines {up to 5) & ~

Fast Shopping with Amacmon &pp

Amazan App for Easy Shopping

Download Amazon App Taday

Headline

+ Headiine

Suggested headlines 5

+ Duwily Deals on Beauty

+ Save on furniture with Amazon

+ Supermarkel needs from Amazon

+ Full 340" view of products

+ Duwily deals on top brands.

Wi mare

Descriplions (up o 5) & Ea

Shop millians of products, fast delveery, securs payment

SERR-

Download fmazon App for trusted shoppmg, great price

-k arders, and enjay smooth shapging with Amazon Agp|

== Q Search ;/‘fm L

= G o F 3 B

Display Search TouTube Discowver Google Play

Il
y=]

¥ Amazon Shopping

4.4 % I Gaogle Plwy

Install

Previews shawn here are examples and dom't inchode all pessible formats
far the content of your ads. Please make sure that your provided ass
Google palicies or applcable laws, sither individually, ar m o

jar't winlate any
bimation

Add video asset: Get more conversions from your expanded
reach on YouTube and other inventory &

View

s2®ecanpod@

You're responsible

Q)
®
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Show your ad in mone
£ » @ places. Add at least 1

landscaps video,

| Discaver offers, track orders, and enjoy smoath shogpin |

Descrigtion |

+ Deseription

Ll

Suggested desoriplions &

Find everything you need from A to Z
an AMaron.ga or an the app.

Save on car care, with the Amazon
app

Epic deals on your favourite brands
this Prirme Day. Shog on July 12 & 13.

Wiew rmare
Images ~
Add up to 20 {recommended)
o M NN
2 Edit
Videos ™
Add up to 20 (recommended)
& Edit
HTMLS .
Add up to 20 {recommended)
+ HTMLS
- Promolions
€ ions @ N

Add promations

+ Promaotions

" Advanced options

Ad strength &
Awerage

App campaign - Uma Karthik - Go. X =

@ Headlines 3/5
o mmges 420

g Descrptions  3/5
o Video 2/20

Prewview Share  Preview ads

=] G o X B

Display Sagrch YouTulbe Discowver Google Play

I
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amazon
)

P .
Amazon Shopping

4.4 % B Google Finy

Install

#
Previesws shown here are examples and dom't inchude all pessible formats. You're responsable
far the content of your ads. Please make sure thad your provided as ar't winlate any

Google palicies or applcable laws, sither individually, or n combnation

Add videos with different orientations: Help improve camipaign
B performance and unlock new inventory by adding videos with Wik
different orientations &

Audience signal Select or create an audience
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Show your ad in mone Ad strength & Q Headlines 3/5 G Descriptons 35
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- landscaps video. Hverage o mmges 420 g Vides 2110

T | DEEEmgtion | T
&) Campaign settings Preview Share  Preview ads I
() Ad group + Description o~
=1 G o ¥ B
Display Sagrch YouTulbe Discowver Google Play

Product groups

Ll

Suggested descriplions &
Ad a556t5

Find everything you need from A o Z

Aupdience signal
an AMaron.sa or on the app.

I
y=]

(0 Bidding and budgat
Sawe on car care, with the Amazon

_ app

O Reviaw
Epic deals on your favourite brands
this Prime Day. Shop on July 12 & 130

e rmare
Images ™ »
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P .
. Amazon Shopping
o i A -
. Install
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HTMLS i ~
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&}~ Promotions 3
Add promations a Add videos with different oriemtations: Help improve campaign
B performance and unlock new inventory by adding videos with Wik
different orientations &
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" Advanced options
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{2} Bidding and budget
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Budget

O Review
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Bidding and budget

Select the bidding and budget options that work best for your goals

Bidding

What do you want to focus on? @

Install volume *

How do you want to track install voluma? &

X

App campaign - Uma Karthik - Go X -|-

Gaogle Play

Amazon Shopping (Android) installs 2026-01-10T19:07:38.014

What kind of users do you want to target? @

Alluses

Sed a target cost per install (aptanal)

Target cost per install

‘ F10.00

@ Thie campaign will use the Target CPA bid strategy to help you get the most conversions at

or below your budget. Learn more

Focus new installs on

d

In-app Ire=tall
activity vl Lrme

Thiz focus will optemize your bid to ackieve tha
tighest volume of new mstalls for your app.

LEarn more

The target cast per install is the average amaunt

that you'd ke 10 spend each time someon:s
installs your app or apens it for the fost tme.

LE3rm more

Budget

Set your average daily budget for this campaign

21000

Far the morth, you wan't pay mane than your
daily budget times the average number of days
in a month. Some days you might spend less
than yaur daily budgst, and on athers you might
spend up 1o twice as muche Learn mone
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l (D) Account paused - To restart your ads, complete advertiser verificatian, Hide  Learn more m ‘
@ i Campaign review +
@ Campaign settings Yaur campaign is ready to publish
& Ad group
Recommendations
& Bidding and budget Apply these recommendations to optimise campaign performance
O Raview . Add more headlines and descriptions: Increase ad strength and get maore conversions on your ads by adding more assets @
Campaign name Imternship Google Ads App Metwork Task
Campaign type App
Campaign subtype App installs
Bidding and budget
Bidding Install wolume (All users)
Budget 1.000.00uday
Campaign settings
Maobile app Amazon Shopping - Amazon Mobile LLC (Android)
Locations Vijayawada
Languages English and Telugu
View-through conversion optimisation Turned off
EU political ads Doesn't have EU political ads
Amazon Internship Task &
Ad group
Product groups This campaign isn't using a product feed
Ad assets 4 images, 2 videos, 3 headlines and 3 descriptions
Audience Select or create an audience
@ All changes saved E%B
lf BB O search A k”@@ a e Qe o M6 A g 19:23
| earc a e = N7 10-01-2026
- — - - -



~ | Odmt Internship 11 to 15.pdf

X | - ) Google ads - Google Drive

X | [ video ads (2).pdf

X Overview - Uma Karthik - Google - X =~ -

O X

& (O | O https//ads.google.com/aw/overview?campaignld=2345180583180cid=75847475198&ascid=79253881798teuid=15964129308__u=9958227570&uscid=79253881798._c=8647.. Q 17 Jf& 1= oChat

= A Google Ads UMA GOOGLE MANAGER ACCOUNT 111578572 = ‘ T T e

4 BITA
*,
Ads Advisor

c @ 0

Appesrance Refresh Help  Motifications

111-579-8572 UMA GOOGLE ..

-
urmakarthikSmtemship@grail...- ‘___ q

| (B Account pawsed - To restart your ads, complete advertiser verfication.
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i‘ T [al All campaigns
Create
Recommendalions ® Enabled &=
Connpaigree Insights and reports w COverview
? Campaigns ~
Goals
Campaigns
b4 pag
Toals
Ad groups
B
Billli
e Experiments
e Agsets w

Audiences, keywords and o
content

Change hislory

Campaign Ad groups (1)
[ Internship Google Ads App Network Task

Select an ad group

atus: Bid strategy leaming  pccount: U Karthik  Type:App Budget: 71,000.00/day

Performance diagnostics

& Campaign disgnostics

Campaign can't run dug to account issuas

Campaign published

Optemisation scone:

Started on 10 Jarwary 2026

m Account balance is exhausted

Wiy dedails

Wiew campaign diagnostics

Performance summary

bs

81 Campaign settings

Impressions
Detected mxues

@ Advertiser verification missing

Fix it Wiy details

w Cost

0.00

Dioramioad Feedback

H
A

Installations

Upcaming
{D New bid sirategy is leaming
View datails
—F

[} = :

Meatrics  Adjust

14 Dee 2005

Explore more

& Locatons

Geographic location of people who interascted with your ads

Tarmatirem

== Q, Search
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10 Jan 2026
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Custom | 14 Dec 2025-10 Jan 2026 -

_I_

| &£ Shiow last 30 days

= ) O

163

19:23
10-01-2026



~ | Odmt Internship 11 to 15.pdf

&

C | ® https://ads.google.com/aw/campaigns?campaignld=2345180583180cid=75847475198&ascid=79253881798&euid=15964129308__u=99582275708wscid=79253881798_c=86.. Q 7 Jf@ = (Signin &) -

b4 | - ) Google ads - Google Drive

X I @ video ads (2).pdf

= .\ Google Ads UMA GOOGLE MANAGER ACCOUNT 1115720572 « ‘ €, Search for a page or campaign

b 4 Campaigns - Uma Karthik - Goog!- X

+

— O X

g Chat

4 BITA
., c @ ﬂ 111-579-8572 UA GOOGELE .. 1“
Ads Advisor  Appearance  Redresh Help  Motifications umakarthik@mtermship@gmail... N __ q

I (B Account pawsed - To restart your ads, complete advertiser verfication.

Hide Learn more m ‘

I_

Create

Campaigrs

4

Goals

®

Toals

B8

Eilling

(]

Admin
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Ingights and reports

Campaigns
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Experiments

Agzels

Audiences, keywords and o

content

Change hislory

Wiew (2 filers) Campaign
[al All campaigns [ Internship Google Ads App Network Task

Ad groups (1)
Select an ad group

_I_

® Enabled Saanus: Bid strateqy leaming Aocount: Urma Karthik Type: Apn Budget: 71,000.00/day Opltanisation soore: — a Campaign setlings
Campaigns Custom | 14Dec2025-10Jan2026 ~ | < % Show last 30 days
Campaigns Sattings
| G} You are viewing data between 2023-12-14 and 2026-01-10 Change date range Dismiss
Conversions feg. tanget CPA (3]
0.00 — o o® & o
" Metrics Adjust  Download  Expand
+ 0.00 -
o
a
a
o 14 Do 2005 10 Jan 2026
Y A filter Q = m (1) L o : ~
Search Segment  Columns  Reports  Downdoad  Expand  BMore
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