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Manage clients and
o campaigns with
manager accounts

Account 3 Neelam Apparels Manager accounts can help you manage multiple accounts. With a

Linked accounts

single login and dashboard, this online advertising manager can save
Create rule you time with reporting, access control and consolidated billing.
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Help baba.nirmala@gmail.com
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This information will be used to create your manager account. You can't change these settings later, so choose carefully.

Account display name*
’/Nirmala Manager Account ]

Primary use of the account

@ Manage other people's accounts O Manage my accounts

JJ 8illing country

India v ]
(©  Time zone
(GMT+05:30) India Time v ]
[EZ] Currency
Indian Rupee (INR ¥) v ]
™

\/ I'm not a robot

reCAPTCHA
Privacy - Terms
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&\ Google Ads  Start reaching more people @ 2643607995 o

Help  baba.nirmala@gmail.com

Congrats! You're all done.

Explore your account

Resources

./] Download the mobile app @ Learn more L. Contact us
Manage ads while you're on the go Get answers to your questions 9.00 am to 6.00 PM IST, Mon-Fri
Android app | i0S app Visit the Help center 1800-572-8304
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Learn Google Ads' most valuable features and
pages

Get familiar with the tools and features you 'll use everyday in

Google Ads.
Don't have time? Come back later via Help -> Guided steps

Get Started
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I_ m All campaigns v Select a campaign A View filters aren't applied to this page
Create Fitt ) . . B
Insights and reports v liters Campaign status: Enabled, Paused Ad group status: Enabled, Paused Add filter
Save

E

Accounts Campaigns ~ QOverview All time Show last 30 days
. Ehapgshisiony Home + Addcustomview (3
Campaigns
A% £ [
Download Feedback
Goals
% ~ Clicks ~ Impressions + Avg. CPC + Cost .
5=
Tools == H
0 0 ?0_00 ?0_00 Metrics Adjust
Billing 1 ]
Admin
E Get the Google Ads app X 05 05
Scan to download the
mobile app and get
updates for your
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View (2 filters) Campaigns (0) . q
l_ Q All campaigns - Select a camp: A View filters aren't applied to this page
Create Filt . . - @
Budgets llters Campaign status: Enabled, Paused Ad group status: Enabled, Paused Add filter
Save
el Notifications Performance All time < > Show last 30 days
& Sub-account settings Table Map
Campaigns R
B ~ o =
@ = Clicks + = None ~ o &=
Chart type Expand Adjust
Goals 2
b
Tools 1
Billing 0
Jan 8, 2026
&3 —|— Create new manager account = 4, 1 :
Admin Draft Level: Directly linked Add filter Q - m = e - A
Search  Segment  Columns  Download  Expand  More
[ Getthe Google Ads app X
= -+ Create new account
Direct manager Account type Clicks Impr. CTR Avg. CPC
Scan to download the
mobile app and get
updates ?:r you,g -+ Link existing account
campaigns on the go 7
Nothing matches your filters, try changing level filter from Directly linked to
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X Link existing accounts

Add the account IDs and select the direct manager account you'd like
to link

8020027052 What happens next
Once sent, your
requests will be
reviewed by the
account owners.
You can check the
() status of your
requests by visiting
e.9,, 123-456-7890 S

requests” tab.

Assign direct manager

This manager: Nirmala Manager Account v

Send Request Preview Cancel
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Ads Advisor Appearance Refresh Help  Notifications nirmala.konamki89@gmail.com

Access and security

l_ Account settings
Users Managers Security
Create
Preferences
K
& L Link request @
@ Notifications

Manager Request received Link sender Actions

9 Access and security A Jimala Manager Account Jan8, 2026 baba.nirmala@gmail.com Accept Decline
Goals

%

Tools

ra
Y Add filter b
Expand

Manager Date linked Manager type Owner Actions

You don't have any entries yet

Get the Google Ads app %

Scan to download the
mobile app and get
updates for your
campaigns on the go

mgm
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Grant Nirmala Manager Account access to this account?

If you grant Nirmala Manager Account access to this account, they can change and
manage your entire account, including all ads and keywords, as well as accept Terms
and Conditions on your behalf. They won't be able to change your Google account's email
and password.

If you don't know this manager, and feel this is an unauthorized attempt to access your
account, you may contact us and report a complaint.

Cancel  Grant access

4= Snipping Tool

Screenshot copied to clipboard
Automatically saved to screenshots folder.

Markup and share
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@ Notifications
Manager Request received Link sender
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Goals
% Y Add filter
Tools
Manager Date linked Manager type
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Get the Google Ads app %

Scan to download the
mobile app and get
updates for your
campaigns on the go
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Appearance Refresh Help  Notifications nirmala.konamki89@gmail.com
Actions
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Expand
Owner Actions

No Remove access
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264-360-7998 Nirmala Manag...

Search  Appearance Refresh Help  Notifications baba.nirmala@gmail.com
View (2 filters) ( )
@ All campaigns Custom | Jan8,2026 ~ < Show last 30 days
ra -+
= Clicks ~ = None ~ a7 - =
Chart type Expand Adjust
2
Thu, Jan 8, 2026
1 Clicks
0 -
Q Jan 8, 2026
= 4 ri H
@ Account status: Active, Draft Level: Directly linked Add filter Q - m = - - ~
Search Segment Columns Download Expand More
\:\ [ ] Account Optimization Direct manager Account type Clicks Impr. CTR Avg. CPC
nirmala 11.... : .
O e S Nirmala Manager Account (This manager) Google Ads 0 0 B B
5866 264-360-7998
Filtered total: q 0 B B
0 Manager, 1 Account
Total: 0 0 _ _
0 Manager, 1 Account
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Access and security

l_ Account settings
Users Managers Security
Create
Preferences
K
& L Link request @
@ Notifications
Manager Request received Link sender Actions
Q Access and security No results
Goals
y‘ ra
> Y Add filter b
Tools Expand
E Manager Date linked Manager type Owner Actions
Billing Nirmala Manager Account
A 264-360-7998 Jan 8,2026 Google Ads No Remove access
@ 1-Tof1
Admin
Get the Google Ads app %
[®] Scan to download the
mobile app and get
updates for your
campaigns on the go
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Access and security

X
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Q, "What are my top performing campaigns?”

What's your campaign objective?
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Choose your objective

©

Sales

Drive sales online, in app, by phone,
orin store

Awareness and consideration

Reach a broad audience and build
interest in your products or brand

Q Search

X M\ New campaign - nirmala 11.15

Access and security

x

+

Q, "What are my top performing campaigns?”

Search

Drive action on Google Search with
textads

Shopping

Promote your products from
Merchant Center on Google Search
with Shopping ads

Q Search

Performance Max

Reach the right people wherever
they're browsing with ads on Google
Search, YouTube, Display, and

more See how it works

Video

Drive action on YouTube with your
video ads

Demand Gen

Drive demand and conversions on
‘YouTube, Google Display Network,
and more with image and video ads

App

Promote your Android or iOS app on
Google Search, Play, YouTube and
partner sites with app ads

BETA

e

Ads
Advisor
Select an objective to tailor your experience to the goals and settings that will work best for your campaign
2 B
Leads Website traffic
Get leads and other conversions by Get the right people to visit your
encouraging customers to take website
action
Local store visits and Create a campaign without
promotions guidance
Drive visits to local stores, including You'll choose a campaign next
restaurants and dealerships.
- Gl 2o
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o
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App promotion

Help

Get more installs, engagement and
pre-registration for your app
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Display

Help

Reach potential customers across 3
million sites and apps with your

creative
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X .\ Google Ads  Access and security Q, “What are my top performing campaigns?* e e e B e ke ‘
Advisor
] Submit lead forms (account default) Website A 1action %1,000.00 :
Add goal

Select the results you want to get from this campaign @

[ website visits

[J Phone calls

Campaign name

The Royal Plate — Search — Restaurant
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Advisor

[@ search Bidding ~
QO Bidding What do you want to focus on? & =
e
Bidding ‘\./
Customer acquisition i .
Set a maximum cost per click bid limit Your estimated performance is

O campaign settings shown after you've entered
palg 9 Maximum CPC bid limit @

O e

Keyword and asset

+ Keywords

generation
Alternative bid strategies like portfolios are available in settings after you create your campaign
O Ad groups
O Budget Customer acquisition ~
O Review [ only bid for new customers By default, your campaign bids
equally for new and existing
Your campaign will be limited to only new customers, regardless of your bid strategy customers. However, you can
configure your customer acquisition
settings to optimize for acquiring new
customers. Learn more about
customer acquisition
&) 20°C
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X .\ Google Ads  Access and security @ Q "What are my top performing campaigns?* o Ty (T o e
Advisor
@ search Campaign settings
© Bidding To reach the right people, start by defining key settings for your campaign =
Network -,
(@] Campaign settings etworks ~
Network " f
[ Google Search Partners Network (recommended) Your estimated performance is
N Ads can appear near Google Search results and on other Google Search Partners websites when people search for terms that are shown after you've entered
Locations relevant to your keywords. Search Partners can include hundreds of non-Google websites, Parked Domains, as well as YouTube and
other Google sites. « Keywords
Languages
EU political ads Q Expand your reach with Google search partners: Reach additional customers on partner sites @ Apply
Audiences
[ coogle Display Network (recommended)
O AlMax Ads can appear on relevant sites, videos, and apps across Google (like YouTube) and the Internet when you have leftover Search
budget
Keyword and asset . . . . -
eneration Use Display Expansion: Show your ads in more places and get more conversions at a similar cost Appt
9 per action (CPA) & PRl
O ad groups
(@] Budget
Locations A
O Review
Select locations for this campaign @
O All countries and territories
& 20°C -— v ' [‘9 ENG 8:05 PM
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X .\ Google Ads Access and security e Q_ "What are my top performing campaigns?” M; s - nirmalak ) el
Advisor
e
@ search (® Enter another location
@ Bidding Locations (1) Reach @ & o
Bangalore Division, Karnataka, India department 35,600,000 @ ‘\‘/ e
(@] Campaign settings
Q, Enter a location to include or exclude
Network Advanced search Your estimated performance is
. For example, a country, city, region, or postal code shown after you've entered
Locations
A Location options * Keywords
Languages
EU political ads Include @
O Presence or interest: People in, regularly in, or who've shown interest in your included locations (recommended)
Audiences
@ Presence: People in or regularly in your included locations
O AlMax
Keyword and asset Languages ~
generation
Select the languages your customers speak. @
O ad groups guagesy P
Q kan ]
O Budget
O Review English X Telugu X Kannada X
&) 20°C - e ENG 8:06 PM
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Advisor
EU political ads ~
[@ search P
P~ Does your campaign have European Union political ads? EU regulation requires Google to
@ Bidding Y Palg P P ask this question oo

Required Learn how an EU political ad is

(@] Campaign sett defined e
ettings defined .\/

O Yes, this campaign has EU political ads

Network " -
@ No, this campaign doesn't have EU political ads Your estimated performance is
. shown after you've entered
Locations
« Keywords

Languages ) . R

Audience segments  Select audience segments to add to your campaign. v
EU political ads

Ad rotation Optimize: Prefer best performing ads v
Audiences
Ad rotation €2 More settings

O AlMax

Startand end dates  Start date: January 8,2026  End date: Not set

Keyword and asset
generation Ad schedule All day

Campaign URL

O ad groups options

No options set

o] Budget Page feeds Add page feeds to your campaign

Breaking news
ED, I-PAC face-of...

Q Search v CaPdonnmasnn @ a0 ol S
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. . ] ©] a 033-5866 nirmal
X .\ Google Ads  Access and security @ Q_ "what are my top performing campaigns?” e Help . nimf:g 033-5866 m’ma”:i:.l;
Advisor
[@ search -
—_ | Get the best Al-powered performance on Google Search
@ Bidding —— < Advertisers that activate Al Max in Search Campaigns will typically see 14% more conversions or oo

conversion value at a similar CPA / ROAS

e
©@ campaign settings ‘\/

A2 Engage more customers and boost performance. Easily expand your keywords with broad match
O AIMax technology and let Google Al match content from your landing pages and assets o help you show up on Your estimated performance is
more relevant searches. New ad group settings help you guide which customers you reach. shown after you've entered

Keyword and asset

generation J= Tailor your ads and keep them fresh. Use Google Al to serve the most relevant ad copy and landing pages + Keywords
1o each customer based on their unique interest and intent.
O ad groups [ Take charge and understand how the newest and best Google Al is working for you. You'll get new
actionable insights in search term reports that show how Al Max improves performance.
Budget
o 9 Learn more
O Review

Optimize your campaign with Al Max sea

Asset optimization Text customization and Final URL expansion turned off v

£ Snipping Tool X

Limiting to: O brand lists
Brands N . v
Excluding: O brand lists . .
Screenshot copied to clipboard

Automatically saved to screenshots folder.

Markup and share
© Google, 2026. Leave feedback
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[@ search
© Bidding
© Campaign settings
@ AlMax

Keyword and asset
generation

Keyword and asset
generation

O ad groups
(@] Budget

O Review

Access and security @

A Search campaign - nirmala 111 X +

c 2 ads.google.com/aw/campaigns/new/search/draft?campaignld=28149842237469580cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... ¢ B B M 32

Q_ "What are my top performing campaigns?”

Keyword and asset generation

Keyword and asset generation

Get help creating your ad  eema

Google Al will use your URL and the information you provide to create assets, like keywords, headlines, and descriptions for you to review.
Generated content may be inaccurate or offensive, so please review and check the responses. To improve Google Al, human reviewers may

read, annotate, and process the information you provide. Don't enter anything you wouldn't want reviewed or used.

— o X
Baeo o3 0
.0 [El @ ﬁ- 613-033-5866 nirmala 11.1

Ads Help ificati nirmala nail.co
Advisor

Your estimated performance is
shown after you've entered

« Keywords

Your use is subject to Google's Terms of Service and Generative Al Prohibited Use Policy Your data is handled as explained in the Google

Brivacy Policy.

What is the URL of the products or service you want to advertise?

Google Ads will suggest a campaign structure based on your URL.

Final URL (required)*
(C—D https://anilenterprisess.in/

Keyword and asset generation Is not available in all languages

Skip

© Google, 2026. Leave feedback

Breaking news
ED, I-PAC face-of...

v~ A\ Performance - Nirmala Manage X

« 5 ¢

X &\ Google Ads

[@ search
@ Bidding
@ Campaign settings

© Almax

Keyword and asset
generation

O ad groups
~ Royal Plate —Ad Group
Keywords
Al Max
Ads

(@] Budget

O Review

@ 20c

2 Partly cloudy

Access and security e

Q Search

o mCad®do

4\ Search campaign - nirmala 1.1 X+

25 ads.google.com/aw/campaigns/new/search/draft?campaignld=281498422374695&0cid=75986683168cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... Yt R

BT
Q .
Search  Ads Advisor

Final URL
[2—3 https://anilenterprisess.in/

B7  Enter products or services 1o advertise

Update keyword suggestions

Enter keywords
Keywords are words or phrases that are used to match your ads with the terms people are searching for

Appearance  Help

? Generate

ENGI 809 PM
o n [‘9 AN RO® s

R O @

il ®@ a

613-033-5866 nirmala 11.15
Notifications

nirmala konamkig9@gmail.com

88.1%

Campaign optimization score @

~

Weekly estimates

Estimates are based on your
keywords and daily budget @

best restaurant near me]

dine in restaurant near me]

food restaurant near me]

best restaurant in hangalore;

fine dining restaurant near me]

royal restaurant near]

best family dining restaurant near me]
restaurant for family dinner near me]
best place to eat near me]

lunch restaurant near me|

non veg restaurant near me]

indian restaurant near me]
restaurant for family dinner near me]
indian restaurant near mel

Match types help control which searches can trigger your ads
keyword = Broad match "keyword" = Phrase match [keyword] = Exact match Learn more

Add more keywords to "Royal Plate —Ad Group": Show your ads more often to
people searching for what your business offers @

o ~Caddonmn

Q Search

+5%  View

Se

Royal Plate —~Ad Group ~

Weekly clicks Avg. CRPC

492 350.74

Weekly cost

324,961.93
Apply all >

ENGRRP 822 PM
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€ > C 23 ads.google.com/aw/campaigns/new/search/draft?campaignld=28149842237469580cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781...

X ¢\ Google Ads  Access and security & S DAt

@ Add headlines View ideas

*

Q <7 om0

Appearance Help

[@ search
Add more headlines to Ad & Include popular keywords View ideas
@ Bidding < > increase your chances for strength @ Make headlines unique View ideas
BT FER IR EE Average & Make descriptions unique  View ideas
@ Campaign settings @ Add more sitelinks View ideas
@ AlMax Preview Share  Preview ads
Final URL ® ~
Keyword and asset
generation Final URL
’/ https://anilenterprisess.in/
@ ad groups
This will be used to suggest assets for
your ad
~ Royal Plate —Ad Group — Go g|2
Keywords
o Display path @ A
Al Max . . .
anilenterprisess.in
Ads - -
/| Restaurant /| Dinning ®  wwwanilenterprisess inirestaurantdinning
O Budget 10/15 7/15 Family Friendly Restaurant - The Royal
Plate — Fine Dining
B Family-friendly restaurant with royal taste. Visit The >
QO Review Royal Plate today. Delicious biryani, rich flavors &
Tr Headlines 7115 @ A premium ambiance. Visit The Royal Plate now.
ContactUs | | Photo Gallery  DigiHub Overview
For optimal ad performance, include
Q Bengaluru - 44,2nd main
these keywords in your headlines
20°C -— ™ g
Q search i mCa@donméG oo

b &\ Performance - Nirmala Manag«

4\ Search campaign - nirmala 1.1 X+

€ > C 2 ads.google.com/aw/campaigns/new/search/draft?campaignld=28149842237469580cid=7598668316&:cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... ¥r
BETA

. Q . ] ®

X #\ Google Ads  Access and security o Search  Ads Adusor  Appearance  Holp

O Add headlines View ideas

[@ search -
Add more headlines to Ad & Include popular keywords View ideas
< > increase your chances for strength @ Make headlines unique View ideas
@ Bidding better performance Average @ Make descriptions unique View ideas
. R @ Add more sitelinks View ideas
© campaign settings
{ TNe Koyal FIate = Fine vmm ]
@ Al Max Required 29/30 .
Keyword and asset l Family Friendly Restaurant l
generation Required 26 /30
@ Ad groups l Order Fresh & Delicious Foo l
Required 28/30
¥ Royal Plate -Ad Group a provided assets don't violate any Google policies or applicable laws, either
individually, or in combination.
Keywords Best Restaurant Near You
24/30
Al Max
Fresh & Quality Ingredients
Ads
27/30
(@] Budget
Affordable Dining in Bangal¢
O Review 30/30
l Exclusive Discounts l
19730
[ | . N S
@ 20°c -— E 0, Q
Q searn o ~Ca@doOonmanao

Previews shown here are examples and don't include all possible formats.

You're responsible for the content of your ads. Please make sure that your

R R

a

Notifications

R R

fal

Notifications

- 8 X
o s B9 0

613-033-5866 nirmala 11.15
nirmala.kenamki89@gmail.com

83.8%

Campaign optimization score @

~;

Weekly estimates

Estimates are based on your
keywords and daily budget @

Royal Plate —Ad Group A
Weekly_clicks Avg. CPC
499 350.02
Weekly_cost
324,961.93
>
ENG 8:33PM
B P = 1/8/2026
- a1 X

(4]

QME
a
%
()
e

613-033-5866 nirmala 11.15 4
nirmala konamkig9@gmail.com

83.8%

Campaign optimization score @

~

Weekly estimates

Estimates are based on your
keywords and daily budget @

Royal Plate —~Ad Group ~
Weekly clicks Avg. CRPC
499 350.02
Weekly cost
324,961.93
>
ENGRRP 833PM
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€ > C 25 ads.google.com/aw/campaigns/new/search/draft?campaignld=2814984223746958:0cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... x R ®

x &\ Google Ads

[@ search
© Bidding
© Campaign settings
@ AlMax

Keyword and asset
generation

@ ad groups
~ Royal Plate —Ad Group
Keywords
Al Max

Ads
(@] Budget

O Review

€ 20°c
€3 partly cloudy

v~ A\ Performance - Nirmala Manage X

€« > ¢

X &\ Google Ads

[@ search
@ Bidding
@ Campaign settings
© AIMax

Keyword and asset
generation

© ad groups
~ Royal Plate —Ad Group
Keywords
Al Max
Ads

(@] Budget

O Review

@ 20c

2 Partly cloudy

Access and security @ Search

Q <« m @ a

Ads Advisor Appearance Help  Notifications

@ Add headlines View ideas

Add more headlines to & Include popular keywords View ideas

> increase your chances for
better performance

Ad
€] ) -
strength @ Make headlines unique View ideas

Average @& Make descriptions unique  View ideas

@ Add more sitelinks  View ideas

T Descriptions View A

T 3 ideas
restaurant royal

taste The Royal

Plate today.

Required 79/90

Delicious biryani, rich
flavors & premium
ambiance. Visit The Royal

Access and security e Search

Plate now. -
Required 78/ 90
Best Multi-Cuisine Food &
Family Dining Experience
Bangalore -

60 /90
Description l

0/90

Business name and logos
If vou don't add a name or

Q Search

o mCcaPdonnsgon @

4\ Search campaign - nirmala 1.1 X+

25 ads.google.com/aw/campaigns/new/search/draft?campaignld=281498422374695&0cid=75986683168cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... Yt R R

Q <« m @ a

Ads Advisor

O Add headlines View ideas

Add more headlines to Ad o & Include popular keywords  View ideas
> increase your chances for strength @ Make headlines unique View ideas
better performance Average

@& Make descriptions unique  View ideas

O Add more sitelinks View ideas

Descriptions i
T P ® View A

34 ideas
restaurant with royal
taste. Visit The Royal e
Plate today.
Required 79/ 90

Delicious biryani, rich
flavors & premium
ambiance. Visit The Royal
Plate now.

Required 78/90
Best Multi-Cuisine Food &
Family Dining Experience
Bangalore -
60 /90
Description l
0/90

Business name and logos
If vou don't add a name or

Q Search

(4]

Appearance  Help  Notifications

- o X

o s B O 9 0

613-033-5866 nirmala 11.15
nirmala.kenamki89@gmail.com

83.8%

Campaign optimization score @

~;

Weekly estimates

Estimates are based on your
keywords and daily budget @

Royal Plate —Ad Group A
Weekly_clicks Avg. CPC
499 350.02
Weekly_cost
324,961.93
>
ENG 8:33PM
B P = 1/8/2026
- a1 X
s @ o3 0 :

613-033-5866 nirmala 11.15
nirmala konamkig9@gmail.com

83.8%

Campaign optimization score @

~

Weekly estimates

Estimates are based on your
keywords and daily budget @

Royal Plate —~Ad Group ~
Weekly clicks Avg. CRPC
499 350.02
Weekly cost
324,961.93
>
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v N Performance - Nirmala Manage X 4\ Search campaign - nirmala 111 X @ Menu - Top Dinner Choicesan: X | + - o X
€ > @ % adsgoogle.com/aw/campaigns/new/search/draft?campaignld=2814984223746958:0cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... ¢ R RO @A OO O
X  Edit your sitelink
Sitelink text Preview B O
( View Menu ]
9/25
@]
Description line 1 (r ded
( Explore our delicious dishes @ ]
28735 ®  https:/iwww.anilenterprisess.in/
Description line 2 (i . .. .
o The Royal Plate — Fine Dining - Family
Biryani, curries & more .
Friendly Restaurant
218 B Family-friendly restaurant with royal taste. Visit The
Final URL Royal Plate today. Delicious biryani, rich flavors &
https://anilenterprisess.in/menu/ 0] premium ambiance. Visit The Royal Plate now.
View Menu Sitelink text
v Sitelink URL options
Vv Advanced options
Previews shown here are examples and don't include all possible formats. You're responsible for the content of your ads. Please
make sure that your provided assets don't violate any Google policies or applicable laws, either individually, or in combination.
Upcoming -— @ ' g ENG 8:39 PM
g Earnings Q Search ?‘ E - e &® b0 a O O ~ Ty RO® e
v N\ Performance - Nirmala Manage X A Search campaign - nirmala 111 X e Menu - Top Dinner Choices an: X + - o x
€« > C 25 ads.google.com/aw/campaigns/new/search/draft?campaignld=281498422374695&0cid=75986683168cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... Yt R R O % @ © O o g
X Add callouts to your campaign
Campaign-level callouts
Add callouts to this campaign. Any callouts added here can be used across campaigns.
Search Q 4 selected Clear all preview, E [}
B scalloutassets Fresh Ingredients ®
o
Family Friendly ®
®  https:/iwww.anilenterprisess.in/
Fast Service ®
The Royal Plate — Fine Dining - Family
Fast Service Lunch & Dinner ® Friendly Restaurant
B Family-friendly restaurant with royal taste. Visit The
Lunch & Dinner Royal Plate today. Delicious biryani, rich flavors &
____________ premium ambiance. Visit The Royal Plate now. Lunch &
Dinner. Fast Service. Family Friendly. Fresh
[0 100% Live Classes Ingredients.
O obAssistanceProg
ram
0 New callout
Apply Cancel
Upcoming e e 'Y Q ENGRRP 8:39 PM
g Earnings Q search ?‘ B = e O & (Q) 0 e B 0D AN RO e




v A Performance - Nirmala Manage X 4\ Search campaign - nirmala 111 X @ MenuTop Dinner Choicesan: X | + - o X

€ > C 25 ads.google.com/aw/campaigns/new/search/draft?campaignld=2814984223746958:0cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... x R 2 ® » B ¢ O o 3

o BETA
. Q *, il @ -Q- 613-033-5866 nirmala 11.15
X .\ Google AdS ACCeSS and securlty @ Search Ads Advisor Appearance Help  Notifications nirmala.konamki89@gmail.com ‘
O Add headlines View ideas o
[@ search _—
P T S, Ad " & Include popular keywords  View ideas 868 %

< > increase your chances for strength @ Make headlines unique View ideas .

© Bidding A (=T AETE Average & Make descriptions unique View ideas Campaign optimization score @

O Add more sitelinks  View ideas
© Campaign settings

~;
@ AlMax (B callouts @ Weekly estimates
Add more business ~ Estimates are based on your
Keyword and asset information . v
generation keywords and daily budget @
Fresh Ingredients, Family Friendly,
Fast Service, and 1 more Royal Plate ~Ad Group A
@ ad groups
i Weekly_clicks Avg. CPC
~ Royal Plate —Ad Group # Edit 508 34913
Keywords Improve your responsive search ads for "Royal Plate — Weekly cost
v More asset types (0/7) Ad Group": Get more clicks on your ads by improving ~ +4.2% ¥24,959.20
Al Max Improve your ad performance and make your headlines, descriptions, and adding sitelinks @
your ad more interactive by adding more
Ads details about your business and website
. Add sitelinks: Draw more attention to your ads by o
v Ad URL options =4 X o +0.1%
O Budget adding at least 4 sitelinks. &
udge
O Review

Back to all ad groups m

© Google, 2026. Leave feedback

Q Search v CaPdonnmasnn S a0 ol B

Q Upcoming
Earnings

~ A\ Performance - Nirmala Manage X 4\ Search campaign - nirmala 11.1 X @ Menu - Top Dinner Choices anc X +

€« > C 25 ads.google.com/aw/campaigns/new/search/draft?campaignld=28149842237469580cid=75986683168cmpninfo=%7B"1"%3A1%2C"8"'%3A"a8D93A274-781... v R R O % @ © O o :

BETA
a Q ’.‘ il @ fal 613-033-5866 nirmala 11.15
X o\ Google Ads  Access and security e Search  AdsAdvisor  Appearance  Help  Notifications | nirmala.konamkiBS@gmail.com ‘
@ search Keywords (12) Headlines 7/15 86.8%
[best restaurant near me] The Royal Plate - Fine Dining = Family Friendly Restaurant ~ See 5 more .
© Bidding [dine in restaurant near me] Campaign optimization score @
[food restaurant near me] Descriptions 3/4
@ Campaign settings
See 9 more B Family-friendly restaurant with royal taste. Visit The Royal Plate today. =~ See 2 more ~
© Almax Weekly estimates

/A Other assets .
Estimates are based on your

K d and t .
eyword and assel keywords and daily budget @

generation Images (20)
@ Ad groups We found 20 images for you to add. Images are campaign-level assets. Royal Plate ~Ad Group A
o Weekly clicks Avg. CRPC
~ Royal Plate -Ad Group +15 Review 20 images 508 34913
L S
Keywords Weekly cost
Sitelinks (5) ¥24959.20
Al Max .
Sitelinks are campaign-level assets.
Ads View Menu ContactUs Photo Gallery DigiHub Overview About Us
O Budget _ "
Final URL: https:/anilenterprisess.in/ B Remove 7 E
O Review
Create an ad group manually
>

© Google, 2026. Leave feedback
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€ > C 23 ads.google.com/aw/campaigns/new/search/draft?campaignld=28149842237469580cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781...

Search

Bidding

Campaign settings

Al Max

Keyword and asset
generation

Ad groups

O @ ©®© ©®© © © @

Budget
Budget

O Review

Q Upcoming
Earnings

v N\ Performance - Nirmala Manage X

€ > C 25 ads.google.com/aw/campaigns/new/search/draft?campaignld=2814984223746958:0cid=75986683168.cmpninfo=%7B"1"%3A1%2C 8" %3A" a8D93A274-781...

Q o B i
a .
X #\ Google Ads  Accessand security @ bR A
Select budger ype
[ search (® Average daily budget
Set your average daily budget for this campaign
@ Bidding
O #,279.02 v

@ Campaign settings

¥3,565.60 Recommended
@ Alnax @ Average daily budget ~
@ Keyword and asset

generation Weekly dlicks ~ Avg.CRC  Weeklygast

508 34913 %24,959.20
@ Ad groups Recommended because of your campaign settings, such as bidding, targeting, keywords

and ads, as well as the budgets of similar advertisers.
O Budget

Budget
O #2,852.59 v

O Review

g Upcoming
Earnings

A Search campaign - nirmala 117 X @ Menu - Top Dinner Choices anc X | +

‘ A R
X ¢\ Google Ads  Access and security & S MDA (T

cnange your puaget amount at any tme.
Select budget type

@ Average daily budget

Set your average daily budget for this campaign

O #4,279.02 v
O ¥3,565.60 Recommended v
O #2,852.59 v
(@ Set custom budget N

Set your average daily budget for this campaign

¥1,000.00

Weekly clicks ~ Avg.CRC  Weekly cost
275 32545 R6,999.65

A Your budget is lower than other advertisers' budgets, which may affect performance. Try
raising it to at least ¥3,565.60 per day

For the month, you won't pay more than your daily budget times the average number of days in a month. Some

B Qs e mCaPdonnasnn @

A Search campaign - nirmala 111 X e Menu - Top Dinner Choices an: X +

(@<t custom budget v

For the month, you won't pay more than your daily budget times the average number of days in a month. Some
days you might spend less than your daily budget, and on others you might spend up to twice as much.
Learn more

(O campaign total budget sera
Set a budget for the duration of your campaign

(4]

B Qs o —0Ca @&

oo mdé oo

- o X

o s B0 0 0

613-033-5866 nirmala 11.15
nirmala.kenamki89@gmail.com

86.8%

Campaign optimization score @

~;

Weekly estimates

Estimates are based on your
keywords and daily budget @

Royal Plate —Ad Group A
Weekly_clicks Avg. CPC

275 325.45
Weekly_cost

¥6,999.65

>

ENG 8:41PM
N D& s

- a X

W

B oD 0O :

613-033-5866 nirmala 11.15 4
nirmala konamkig9@gmail.com

86.8%

Campaign optimization score @

~

Weekly estimates

Estimates are based on your
keywords and daily budget @

Royal Plate —~Ad Group ~
Weekly clicks Avg. CRPC
508 349.13
Weekly cost
324,959.20
>
ENGRRP 842 PM
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v A Performance - Nirmala Manage X 4\ Search campaign - nirmala 111 X @ MenuTop Dinner Choicesan: X | + - o X

€ > C 25 ads.google.com/aw/campaigns/new/search/draft?campaignld=2814984223746958:0cid=7598668316&cmpninfo=%7B"1"%3A1%2C"8"%3A"a8D93A274-781... x R 2 ® » B ¢ O o 3

BerA
a Q 0.‘ hl ®@ a 613-033-5866 nirmala 11.15
X .\ GOOgle AdS ACCeSS and SeCU”tY @ Search  Ads Advisor  Appearance Help  Notifications nirmala.konamki83@gmail.com ‘
[@ search 8 O %
Your campaign is ready to publish '
A sidding Campaign optimization score @
©@ campaign settings Recommendations ~
Apply these recommendations to optimize campaign performance < 1/5
@ AlMax Weekly estimates
= !mprovg your respon_swe searcl? aﬂs for "Royal F’Ialg —Ad Group": Get more clicks on your ads by A% View Estimates are based on your
Keyword and asset improving your headlines, descriptions, and adding sitelinks @ -
@ generation keywords and daily budget @
@ ad groups CrEriE Royal Plate —Ad Group A
Weekly_clicks Avg. CPC
© Budget 482 351.78
Campaign name The Royal Plate — Search — Restaurant Weekly_cost
paig
O Review 24,959.20
Campaign type Search
Goal Page views, Submit lead forms
Bidding
Bidding Maximize clicks >

Q Upcoming
Earnings

Q Search ?‘ [ : e a @ “E O u 6 n n g ) E\':lﬁ @ 1‘;&4/22:2’:

v (@ Templates - Canva x | B3 untitled design - Doc x | B untitled design - Doc X\ Campaigns - nirmala 11.15-Gc X =+ - Q X

€« > C 2 ads.google.com/aw/campaigns?campaignld=234362901368&tocid=75986683168workspaceld=08teuid=1471052070&,__u=41445574308scid=759866... ¥¢ R R O % @ o D Y, o 3

* &
& 5T
—_— . . = = ., Eﬂ c @ -@ 613-033-5866 nirmala 11.15
=S l\ Google Ads Q. “What are my top performing campaigns? Ads Advisor  Appearance  Refresh  Help  Notifications  nirmala.konamki83@gmail.com ‘
X Campaign ( )
I_ Overview Campa|gn5 23 The Royal Plate - Search - Restaurant Custom | Dec 12,2025 - Jan 8,2026 ~ < Show last 30 days
Create
Recommendations
(= '

Campaigns Insights and reports v

0
Q Campaigns A 6 Dec 12,2025 Jan 8, 2026

Goals
— ¥ ra :
Y Add filter 0‘ - o m = e ° ~
b3 Campaigns Search  Segment  Columns  Reports  Download  Expand  More
fecls 0 Campaign
0O e Campaign Budget Status 0 n paig Impr.
Ad groups re  type
Billing Vv [ Draftsin progress: 0
Ads
@ O e e Royel Plate = Search = Bid strateqy earning G 911%  Search 0
Admin Experiment:
Xperiments Total: All but removed campaigns in your cur... @ = 0
WV Total: Campaign @ 6,352.59/day - 0
Assets v
E Get the Google Ads app X
1-Tof1

[®] Scan to download the
. mobile app and get

updates for your

campaigns on the go

Reporting is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Some inventory may be provided through third party intermediaries.
You'll see Media Rating Gouncil (MRC) accreditation noted in the column header's hover text for accredited metrics.

© Google, 2026.

Q Search ?‘L;eggf(ﬁﬂﬂﬂﬂﬂg
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v (@ Templates - Canva X | B Untitled design - Doc % | B Untitled design - Doc % M\ Adgroups - nirmala 11.15-Go X +

€ > C 25 ads.google.com/aw/adgroups?campaignld=2343629013680cid=75986683168workspaceld=08teuid=14710520708._u=41445574308wscid=7598668... ¥ R 2 ® H A

(I B

o BETA .@
., ﬂ e @ - 613-033-5866 nirmala 11.15

- .\ Google AdS Q What are my top performing campaigns? Ads Advisor Appearance Refresh Help  Notifications nirmala.konamki89@gmail.com ‘
Campaign ( ]
F Overview Ad Qroups [ The Royal Plate - Search - Restaurant Custom | Dec12,2025-Jan8,2026 v | < Show last 30 days
—
Create
Recommendations 2
Campaigns Insights and reports v
1
Q Campaigns ~
Goals

0
£ Campaigns c Dec 12,2025
~
Tools a

¥,
Y Add filter i [ -
Ad group: Search Segment  Columns  Reports  Download

Expand
Billing O e Ad group Status Ad group type Impr. CTR Cost  Brand Inclusions
Ads
@ D [ ) Royal Plate —Ad Group Eligible Standard 0 - 3000 -
Admin Experiments
P Total: All but removed ad groups in your c.. @ 0 - 2000
v  Total: Campaign @ 0 - 20.00
Assets v
Get the Google Ads app %
Scan to download the
umoﬂl;l{::?:razi:]e( Reporting_is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
e omthe g0 Some inventory may be provided through third party intermediaries
paigl 9 You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.
© Google, 2026.
20°C -— @ @ oy E‘? ENG
L] Mostly cloudy [ Q Search ‘ L - e a “ 0 n n . n n & IN

v @ Templates - Canva x E Untitled design - Doc x E Untitled design - Doc x A\ search keywords - nirmala 1.7 X +

s

Jan8,2026

Location

1-10f1

9:49 PM
1/8/2026

- a X

€« > C 25 ads.google.com/aw/keywords?campaignld=234362901368adGroupld=1891007677778ocid=75986683168workspaceld=08teuid=14710520708_u=4... Y R R O % @ o D &

&\ Google Ads

Q, "What are my top performing campaigns?”

o 0
o, Eﬂ c @ = 613-033-5866 nirmala 11.15

&

Ads Advisor  Appearance  Refresh  Help Notifications  nirmala konamki8S@gmail.com
AQ groups
Aad group
F Keywords  Royal Plate -Ad Group Custom | Dec12,2025-Jan8,2026 v | < Show last 30 days
Ads
Create — . . .
o #ﬂ Keyword status: Enabled, Paused Add filter Q - i [ = e ' ~
Experiments Search  Segment  Columns  Reports Download  Expand  More
@ D [ ] Keyword Match type Status Final URL Impr. CTR - Cost Clicks Conv. rate = Conversion: Avg. €
Campaigns e P e T
Assets v O e restaurant Exact match Eligible - 0 - 20.00 0 0.00% 0.00
Q near me]
[indian
Goals Audiences, keywords, and O e restaurant Exact match Eligible - 0 — 20.00 0 0.00% 0.00
near me]
content food
O e restaurant Exact match Eligible - 0 - 20.00 0 0.00% 0.00
near me]
Tools Keywords [lunch
O e restaurant Exact match Eligible - 0 - 20.00 0 0.00% 0.00
near me]
=B Audi [fine dining
Billing udiences 0O e restaurant Exact match Eligible - 0 - 20,00 0 0.00% 0.00
near me]
[best place to Eligibl _ _
@ Locations O e Pt Exact match Eligible 0 20.00 0 0.00% 0.00
Admin [dine in
O e restaurant Exact match Eligible - 0 - 20.00 0 0.00% 0.00
near me]
Change history [non veg
O e restaurant Exact match Eligible - 0 — 20.00 0 0.00% 0.00
near me]
E Get the Google Ads app X lbest o
O e restaurant in Exact match Eligible - 0 - 20.00 0 0.00% 0.00
bangalore]
[restaurant for
Soan to download the O e family dinner Exact match Eligible - 0 - 20.00 0 0.00% 0.00
= mobile app and get roatang]
s updates for your
E. campaigns on the go Total.. @ 0 - 20.00 0 0.00% 0.00
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