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Select a campaign type

Search

Drive action on Google Search with
text ads

Shopping

Promote your products from
Merchant Center on Google Search
with Shopping ads

Select a campaign subtype

X
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Performance Max Demand Gen Display

Reach potential customers across 3
million sites and apps with your
creative

Drive demand and conversions on
‘YouTube, Google Display Network,
and more with image and video ads

Reach the right people wherever
they're browsing with ads on Google
Search, YouTube, Display, and

more See how it works

Video App

Promote your Android or iOS app on
Google Search, Play, YouTube and
partner sites with app ads

Drive action on YouTube with your
video ads

= Q Search

s Upcoming
Earnings

v @ Projects - Canva X @ The Royal Plate - X E geogle ads sear

€« 2 C =
X &\ Google Ads &

Choose your objective

x
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Select an objective to tailor your experience to the goals and settings that will work best for your campaign

o

Sales

Drive sales online, in app, by phone,
orin store

Awareness and consideration

Reach a broad audience and build
interest in your products or brand

Select a campaign type

= Q Search
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2, 0]
Leads Website traffic App promotion

Get more installs, engagement and
pre-registration for your app

Get the right people to visit your
website

Get leads and other conversions by
encouraging customers to take
action

® €3

Create a campaign without
guidance

Local store visits and
promotions

Drive visits to local stores, including You'll choose a campaign next

restaurants and dealerships.
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. [0 infeedads @ Weekly estimates
O video
[ shortsads @
. . &, Available impressions ~
O campaign settings
@ Using fewer ad formats can limit your views or increase your CPV (cost-per- Based on your campaign settings but
Campaign name view). not your budget or bid
Impressions
Adformats & T
5.5B
Bid strategy Bid strategy Target CPV v
~ Your estimated performance
Budget and dates
To see your estimated performance,
Networks Budget and dates N enter the following settings:
Locations Enter budget type and amount For the month, you won't pay more than your : Bgdget v
daily budget times the average number of « Bid
days in a month. Some days you might « Video ad
Languages spend less than your daily budget, and on
Daily h¢ N 1.000.00 others you might spend up to twice as much.
EU political ads Learn more
Related videos
Start date: 1/9/2026 Edit
I
O Ad group End date: None
O Ads
O sid
Networks YouTube, Video partners on the Google Display Network v
& Saved
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@

(@ Video views @
Get TrueView views and engagement from people who are more likely to consider your products or brand. You only pay when someone chooses to
watch your ad. Your ads can show as skippable in-stream, in-feed, and Shorts ads. Learn more

g Upcoming
Earnings

Video reach

QO Efficient reach
Get the most reach for your budget using bumper, skippable in-stream, in-feed, and Shorts ads. Learn more

O

Non-skippable reach
Reach people using bumper, standard non-skippable, and 30-second non-skippable in-stream ads. Learn more

(O Target frequency
Reach the same people multiple times using bumper, skippable in-stream, non-skippable in-stream, in-feed, and Shorts ads. Learn more

Drive conversions
Get more conversions with video ads designed to encourage valuable interactions with your business Learn more

(O Adsequence
Tell your story by showing ads in a particular sequence to individual viewers with skippable in-stream ads, non-skippable in-stream ads, bumper ads,
or a mix. Learn more

O Audio reach
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view).
O video Weekly estimates
&, Available impressions A
O campaign settings Bid strategy Target CPV v
Based on your campaign settings but
Campaign name not your budget or bid
Budget and dates A Impressions
Adformats  © BT
5.5B
. Enter budget type and amount For the month, you won't pay more than your
Bid strategy daily budget times the average number of
days in a month. Some days you might ~ Your estimated performance
Budget and dates ‘ spend less than your daily budget, and on
Daily h 2 1,000.00 others you might spend up to twice as much. To see your estimated performance,
Networks Learn more enter the following settings:
. Budget v
Locations - Bid 9
.
Start date: 1/9/2026 i
Languages Edit e Video ad
End date: None
EU political ads
Related videos
Networks YouTube, Video partners on the Google Display Network v
O Ad group
O ads Locations A
O sid Select locations for this campaign @

© Saved (O All countries and territories

31;\;; ] Q Search ?‘ L _-._ e a g&@:

o - ENG 123 AM
08 g 0 0 E‘? 4 A N TO® s

v (@ pProjects-Canva X | (@ TheRoyalPlate . X | B googleadssearr X M Video campaign X @D (6888) nagarjun: X @ Best Multi-Cuisii X & Googleads 9 x | ™ NagarjunaRest: X + — o x
€ 5 C % adsgoogle.com/aw/campaigns/new/video?campaignld=2814984233927158&0cid=75986683 168&workspaceld=0&ascid=7598668316&cmpninfo=%7B"... ¢ R 2 A % @A © O = @ ¢
 EETA
X \ G le Ads e Q *, il ©] -@ 613-033-5866 nirmala 1115
[ ] oogle S Search  Ads Advisor  Appearance Help  Notifications nirmala.konamki83@gmail.com

Languages ~ Weekly estimates

O video 4
Select the languages your customers speak. @ 2. Available impressions ~

O campaign settings

Based on your campaign settings but

Q Start typing or select a language not your budget or bid

Campaign name

Ad formats
English X Kannada X Telugu X 5.5B

Bid strategy

~ Your estimated performance

Budget and dates
To see your estimated performance,

Networks EU political ads ~ enter the following settings:
Locations Does your campaign have European Union political ads? EU regulation requires Google to ask this * B.udget v
question « Bid
. Learn how an EU political ad is defined « Video ad
anguages

O Yes, this campaign has EU political ads
EU political ads

No, this campaign doesn't have EU political ads
Related videos © paig p

O Ad group
o Related videos Add videos related to your video ads to help increase engagement v
Ads
v Additional settings
O sid &
@ Saved

""" Create your ad group Skip ad group and ad creation (advanced) ®
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o vid Weekly estimates
ideo Demographics All demographics (recommended) @ v

Oc . ) &, Available impressions A
ampaign settings

Based on your campaign settings but

Narrow audience to people who match the following t budget or bid
not your budget or bi

O Ad group
Interests & detailed Add any interests, detailed demographics, or life events related to your customers v Hmpressions
interests, i raphics, or life ev: r ur cu r
Ad group name dermographics y grap y 70M
Audience
Your data First-party data can help us reach your customers @ v ~ Your estimated performance

Audience expansion .
To see your estimated performance,

enter the following settings:

» Content Custom search terms  new A
« Budget v
O Ads « Bid
People based on their search activity « Video ad
O Bid
restaurant A Custom 3.3B ®
Search Browse + New custom search terms
QU ®|

1 search result

restaurant Custom 3.3B

@ Saved Exclusions Exclude the following people from this audience
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o - I
m by Sahil Nagpal - 43,294 views A4

O video Mobile phone example of your skippable in-stream ad on YouTube Weekly estimates

Best place for Andhra Meal in Ban... ® 2. Available impressions ~

O Campaign settings by Shruti Mishra - 51,533 views

Based on your campaign settings but
not your budget or bid

O Ad group
Legendary Nagarjuna Andhra Me... I .
mpressions
#3 by Aadhan Food & Travel - 46,838 views ® -mpresslons
O ads [ER] Hello Food Lovers, Today We Are Presen 180M
Skip Ad b
O Bid : z = 13:00 ~ Yo timated perf
/A Videos longer than 3 minutes don't usually perform @ Sponsored- Aadhan Food & Travel our estimated performance
as well as shorter videos. 46K views : To see your estimated performance,
enter the following settings:
| Q [search for a video or paste the URL from YouTube | ° :H;gﬂ v
« Bi
+ Video ad v/
https:// ] l Final URL @) ]
Required
Display URL @
www.example.com /| Path1 ]/ Path 2 l
0/15 0/15
[J calito-action
© Saved Preview ad on YouTube Z Copy link
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T - %y
m by Sahil Nagpal - 43,294 views L

Best place for Andhra Meal in Ban... ®
by Shruti Mishra - 51,533 views

O video
O Campaign settings

O Ad group
| Spm&lgm emaun( & at NAGA...
§ by Peppa Foodie - 50,107 views ®
Nagarjuna Andhra Restaurant | Peppa Fo...

O Ads

O sid
@ Add a horizontal video. Herizontal videos can get
more TrueView views across in-stream and in-feed
video ad formats.

I Q Search for a video or paste the URL from YouTube

https:// ¥ H Final URL ® ]

Required

Display URL @

www.example.com /

Path 1 ]/

Path 2 l

0/15 0/15

© Saved \:‘ Call-to-action
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Preview ad on YouTube [/}

=QSearch ?‘L;eagfsnn

60/90
O video D
Perfect for dinner, celebrations, and everyday meals
O Ccampaign settings 52/90
O Adgroup v Ad URL options
O Ads \:‘ Companion banner (computers only) @
O sid Ad name
f skippable ad
12/255
Asset optimization
Get enhanced versions of your videos for a better viewer
experience. Find enhanced videos, track their performance, or
delete them anytime on your Videos page. Learn more
Get vertical versions of your videos
Show examples
Ad creation Tad
Set a bid for this ad group
@ Saved
D 16°C
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n Mobile phone example of your skippable in-stream ad on YouTube Week|y estimates

&, Available impressions A

Based on your campaign settings but
not your budget or bid

~ Your estimated performance

To see your estimated performance,
enter the following settings:

« Budget v
« Bid
« Video ad v

Copy link
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Weekly estimates

2. Available impressions ~

Based on your campaign settings but
not your budget or bid

~ Your estimated performance

To see your estimated performance,
enter the following settings:

« Budget v
« Bid
« Video ad v/
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Custom | Dec 12,2025 - Jan 8, 2026

< > Show last 30 days

Campaign
l_ Overview Ad groups [ Video views - Skippable Ads
Create 2
Recommendations
Campaigns Insights and reports v 1
Q Campaigns ~
Goals 0
Dec 12,2025
y Campaigns o
© ”
Tools Y Add filter
Ad groups
B O e Ad group Status
Ads
@ O e Video views - Skippable Ads Eligible
Admin Experiments

Total: All but removed ad groups in your ¢.. @

“/  Total: Campaign @
Assets v

Audiences, keywords, and

Q = m

Search  Segment  Columns
TrueView TrueView TrueView
target views avg. CPV
CcPV 9
30.30 0 -
0 _
0 =

i

Reports

Ad group type

Responsive

video ad

content
Reporting_is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Change history Some inventory may be provided through third party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.
© Google, 2026.
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Get vertical versions of your videos

O video Show examples

O campaign settings

O Adgroup Ad creation Tad
O ads Set a bid for this ad group
O Bid

Bid

TrueView target CPV bid

@ Your bid is set to an amount that can improve your campaign's potential reach
and performance

Q <7 m ©]

Search  Ads Advisor  Appearance  Help

With TrueView target CPV (cost-per-view),
you set the average amount you're willing
to pay for views for this campaign. From
the TrueView target CPV you set, we'll
optimize bids to help get as many
TrueView views as possible. Some
TrueView views may cost more or less
than your target.
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Download ~ Expand  More

& Impr. Cost  Brand Inclusiond
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Important notices: By creating this ad, you agree that you have legal rights to distribute all content (including all videos and images) you have provided. You are

responsible for compliance with all

@ Saved © Google, 2026.

0 16°C

¥ Mostly clear

ble laws and regulations in the location(s) in which you have chosen to target your advertising.

=QSearch f‘h;eagﬁagﬂﬂﬂﬂﬂ@

o

Weekly estimates

2. Available impressions v
180M impressions

~ Your estimated performance

Based on your targeting, settings, daily
budget of ¥1,000.00 and bid of 20.30

TrueView views Impressions

56K - 250K 63K - 250K

TrueViewavg.  Budget spend

CPY 95% - 100%

30.03 -%0.22

31K - 120K

132AM
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. Campaign
I_ Overview Campalgns [ Video views - Skippable Ads Custom | Dec 12,2025 -Jan8,2026 ¥ < > Show last 30 days

Create

Recommendations

Campaigns Insights and reports v

0
Q Campaigns A Q Dec 12,2025 Jan 8,2026

Goals
= 4 r1 H
= Y Add filter Q = m [ & o : ~
x ampaigns Search Segment Columns Reports Download Expand More
el Opi ation Campaign Tru,
Ad groups O e Campaign Budget Status = S type & Impr.
Vv [ Drafts in progress: 0
Ads
@ O e 2 Video views - Skippable Ads 21,000.00/day Eligible Video 0
Admin Experiments
P Total: All but removed campaigns in your our.. @ 0
“/  Total: Campaign @ 39,352.59/day 0
Assets v
Audiences, keywords, and - T-10f1
content

Reporting_is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Change history Some inventory may be provided through third party intermediaries
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.

© Google, 2026.
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Ad group
F Overview Ads  video views - Skippable Ads Custom | Dec12,2025-Jan8,2026 ~ | < > Showlast 30 days
1 0
Create
Recommendations
Campaigns Insights and reports v ° Dec 12,2025 Jan 82026
= 4 r1 H
Q Campaigns ~ ?ﬂ Ad status: Enabled, Paused Add filter Q - i m = e - ~
Goals Search Segment Columns Reports Download Expand More
d d TrueView TrueView id
P Campaigns O e A Status Adtype v Impr. views avg. CPV Cost | Video Conv. rate | Conl
“
Tools
Ad groups skippable ad
3 Best Multi-Cuisine ... - Responsive Best place for Ar
O e D Perfect for dinner, c... Eligible v\’de’iad 0 0 - w000 mpme 0.00%
& View asset details
@ +1 video
Admin E: i 1¢
xperiments Total: Ads in your current view @ 0 0 - 70.00 0.00%
Vv TotakAdgroup @ 0 ] - 20.00 0.00%
Assets v
Audiences, keywords, and - T-10f1
content
Reporting is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Change history Some inventory may be provided through third party intermediaries.
You'll see Media Rating Gouncil (MRC) accreditation noted in the column header's hover text for accredited metrics.
® Google, 2026,

16°C
=3 Partly sunny

- &) 9:33 AM
Q Search K.g;- L - e’ a _@ ‘ 0 II ﬂ 6 ﬂ ﬂ Q = Emﬂ ol 1/9/2026



“ In-Feed Ads Creation

Article Ad

YouTube Ad Shopping Ad

AD

ARTICLE AD

95 views + Sponsoreog

Shop Now LE

SHOPPING AD

YOU TUBE AD

80k views + Sponsored

N MORE

$499.00

oo In-Feed Ads
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What's your campaign objective?

Choose your objective

Select an objective to tailor your experience to the goals and settings that will work best for your campaign

o 2 X 0]
Sales Leads Website traffic App promotion

Drive sales online, in app, by phone,

Get leads and other conversions by

Get the right people to visit your

Get more installs, engagement and

or in store encouraging customers to take website pre-registration for your app
action

Awareness and consideration

Reach a broad audience and build
interest in your products or brand

1 Q Search

Local store visits and
promotions

Drive visits to local stores, including
restaurants and dealerships.

Create a campaign without
guidance

You'll choose a campaign next

Cancel

- ENG 12:45 AM
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Select a campaign type

Search

Drive action on Google Search with
text ads

Performance Max

Reach the right people wherever
they're browsing with ads on Google
Search, YouTube, Display, and

Demand Gen

Drive demand and conversions on
YouTube, Google Display Network,
and more with image and video ads

Display

Reach potential customers across 3
million sites and apps with your
creative

Shopping

Promote your products from
Merchant Center on Google Search
with Shopping ads

Select a campaign subtype

more See how it works

Video App
Promote your Android or iOS app on
Google Search, Play, YouTube and
partner sites with app ads

Drive action on YouTube with your
video ads

%
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= Q Search

v (@ Projects- Canva x | @ The Royal Plate - 200 x 20. X
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X &\ Google Ads &

O video General settings

O campaign settings

Type: Video campaign
Campaign name

E google ads search compac X
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Campaign estimates

2. Available impressions ~
/ To see your available impressions, enter

an end date @

« End date
Ad formats
. Campaign name ~
Bid strategy ~ Your estimated performance
Budget and dates To see your estimated performance,
Video views-Restaurant enter the following settings:
Networks 227956 « Budget
. « End date
Locations . Bid
« Video ad
Languages
Ad formats A

EU political ads

Related videos

O Ad group
In-feed ads @

O ads [ shortsads @

O sid

@ Saved view).

= Q Search

¥ Mostly clear

[] skippable in-stream ads @

G) Using fewer ad formats can limit your views or increase your CPV (cost-per-

D 12550 AM
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Select a campaign subtype

@ Video views @
Get TrueView views and engagement from people who are more likely to consider your products or brand. You only pay when someone chooses to
watch your ad. Your ads can show as skippable in-stream, in-feed, and Shorts ads. Learn more

Video reach

QO Efficient reach
Get the most reach for your budget using bumper, skippable in-stream, in-feed, and Shorts ads. Learn more

O

Non-skippable reach
Reach people using bumper, standard non-skippable, and 30-second non-skippable in-stream ads. Learn more

O Target frequency
Reach the same people multiple times using bumper, skippable in-stream, non-skippable in-stream, in-feed, and Shorts ads. Learn more

Drive conversions
Get more conversions with video ads designed to encourage valuable interactions with your business Learn more

(O Adsequence

Tell your story by showing ads in a particular sequence to individual viewers with skippable in-stream ads, non-skippable in-stream ads, bumper ads,
or a mix. Learn more
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. Weekly estimates
D video 4

Bid strategy ~

O campaign settings

Select your bid strategy @ With TrueView target cost-per-view
(previously called Target cost-per-view) you
set the average amount you want to pay for
TrueView views of this campaign. From the
TrueView target CPV you set, we'll optimize
bids to help get as many TrueView views as
possible. Some TrueView views may cost
more or less than your target.

Campaign name

PV -
Ad formats Target C

Bid strategy

Budget and dates

Networks

Budget and dates ~
Locations
Languages Enter budget type and amount For the menth, you won't pay more than your

daily budget times the average number of
days in a month. Some days you might

EU political ads ‘ spend less than your daily budget, and on
Daily h 2 1,000.00 others you might spend up to twice as much.
Related videos Leammore
O Ad group
Start date: 1/9/2026
Edit
O Ads End date: None
O sid
@ Saved . .
----- Networks YouTube, Video partners on the Google Display Network v
) 17°c n - e Gl Se @ i
Mostly clear m  Q Search f‘ E = e O @ o 08 a B 0 ‘}"

2. Available impressions ~

Based on your campaign settings but
not your budget or bid

~ Your estimated performance

To see your estimated performance,
enter the following settings:

« Budget v
« Bid
« Video ad
ENG = 12:53 AM
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QO India Weekl .
. eekly estimates
0 video (@) Enter another location
. . &, Available impressions ~
O campaign settings
Locations (1) Reach @ @ Based on your campaign settings but
Campaign name Bengaluru, Karnataka, India city 35,000,000 ® not your budget or bid
Impressions
Ad formats '2'_“3' """
Q Enter a location to include or exclude Advanced search -
Bid strategy
~ Your estimated performance
Budget and dates
To see your estimated performance,
Networks enter the following settings:
Languages A
. + Budgetv”
Locations . Bid
Select the languages your customers speak. @ « Video ad
Languages
k
EU political ads Q
Related videos
English X Kannada X Telugu X
O Ad group
O Ads
EU political ads A

O sid
Does your campaign have European Union political ads?
& Saved
© 17°c n =
& Mostly clear ] Q Search H‘ L -

v G Projects - Canva X @ The Royal Plate - X E google ads sear. X N Video campaign X

€« 2 C =

X &\ Google Ads &

by Sahil Nagpal - 43,294 views
O video

Best place for Andhra Meal in Ban...

O Campaign settings by Shruti Mishra - 51,533 views

O Ad group

@ Add a horizontal video. Horizontal videos can get
more TrueView views across in-stream and in-feed
video ad formats.

O ads
O Bid

ads.google.com/aw/campaigns/new/video?campaignld=28149842339271580cid=7598668316&workspaceld=0&ascid=75986683168cmpninfo=%78"...

EU regulation requires Google to ask this
question
Learn how an EU political ad is defined
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3 Mobile phone example of your skippable in-stream ad on YouTube Weekly estimates

2. Available impressions ~

Visit Advertiser

Based on your campaign settings but
not your budget or bid

~ Your estimated performance

I Q [earch for a video or paste the URL from YouTube

To see your estimated performance,
enter the following settings:

Skip Ad M « Budget v
. 00:11 - Bid
nitps.// v | | Final URL ® Sponsored - Shruti Mishra . + Video ad v/
51.5K views :
Required
Display URL &
www.example.com /| Path1 ]/[ Path 2 l
0/15 0/15
D Call-to-action
Long headline
@
@ Saved P— oo Preview ad on YouTube [} Copy link
Upcoming m - @ Gl ' @ & ENG o 1:29 AM
QEamings m  Q Search ?‘ E = e o4 @ <) 0 o B8 e Dy @0 g
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Andhra meals | Nagarjuna | Bangal... ®
by Sneha Panda | The Gl... - 247,576 views

u Mobile phone example of your in-feed video ad on YouTube

Best place for Andhra Meal in Ban... ®
by Shruti Mishra + 51,561 views

03 YouTube

Let's HOF - Andhra Food at Nagar...
by High On Food - 12,984 views ®
Since both of us were craving authentic ..

| Q_ Search for a video or paste the URL from YouTube |

Final URL
https:// « (am\entelprisess.in/ @ ]

Display URL ® Best Multi-Cuisine Food & Family 3

Dining Experience Bangalore
Plate Our Menu - Explore the Best Mult-
Cuisine Dishes in Bangalore

anilenterprisess.in /l the Royal ]/

9/15 5/15 Sponsored - High Cn Food

\:| Call-to-action

Long headline
( Best Multi-Cuisine Food & Family Dining Experience Bangalore @ ]
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Campaign
L Overview Ad groups [ Video views In Feed-Restaurant Custom | Dec12,2025-Jan8,2026 ~ | < >  Showlast30days
Create 2
Recommendations
Campaigns Insights and reports v |
© Campaigns ~
Goals 0
Dec 12,2025 Jan 8,2026
y Campaigns G
“~
= 4 H
Tools Y Add filter Q - i ] = . A
Search Segment Columns Reports Download Expand More
Ad groups
E TrueView TrueView TrueView
O e Ad group Status target views avg. CPV Ad group type J Impr. Cost  Brand Inclusions
Ads CPV
o ) 5 o _ Responsive _
@ D [ ] Video views - Ad group 2 @ Eligible %2.00 0 video ad 0 %0.00
Admin Experiments
Total: All but removed ad groupsin yourc.. @ 0 = 0 20.00
Assets o v  Total: Campaign @ 0 - 0 20.00
Audiences, keywords, and 1-10f1
content
. Reporting.is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Change history Some inventory may be provided through third party intermediaries
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.
© Google, 2026.
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l_ Overview Campalgns 2 Video views In Feed-Restaurant Custom | Dec 12,2025 - Jan 8,2026 ~ < > Show last 30 days

Recommendations

2
@ Insights and reports v
1
Q Campaigns ~
Goals

’p Campaigns 0
-~ Dec 12,2025 Jan 8,2026
)

—_ r .
Ad groups Y Add filter Q = m i) & L ‘ ~
Search  Segment  Columns  Reports  Download  Expand  More
Ads O e Campaign Budget Status op 2 51’:‘”"’“ Oimpr Y
) . v i :
rée Experiments BB Drafts in progress: 0
Video views In Feed- L _ .
0O e e new 1,000.00/day Eligible Video 0
Assets v
Total: All but removed campaigns in your cur.. @ - 0
Audis ke ds, and
(I LA 61 N Total Campaign @ 29,352.59/day = 0
content
Change history T-Tof1
Renortina is not realtime. Time zone for all dates and times: (GMT+05:30) India Standard Time. | earn more
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Create
Recommendations

0

Campaigns Insights and reports ~

0 0
Q . Dec 12,2025 Jan 8, 2026
Campaigns ~ e

Goals
) = 3 ra .
? Ad status: Enabled, Paused Add filter Q - m w bl e - ~
& Campaigns Search  Segment  Columns  Reports  Download  Expand  More
S
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[ R4 E 7 Eigible Responsive 0 ]
Our Menu - Explor... video ad
&.:3 View asset details
Admin Experiments
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1o Snipping Tool
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Audiences, keywords, and .
YW | Screenshot copied to clipboard
content
Automatically saved to screenshots folder.
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