Digital Marketing Strategy
for Photography

Building a premium visual brand,
increasing bookings, and
creating long-term client trust.
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Photography Marketing
— Strategy Overview —

@ Objectives

Define clear business and revenue goals
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£ SWOT Analysis A

Understand market position and risks

@ Target Market -

|dentify ideal clients ard projects i\

/Ifl Competitor Analysis
. Study competitors’ strengths and gaps

a Budget Allocation

Plan smart marketing investment

|Fb Marketing Channels

Select best promotion platforms

.c} Marketing Tools

Manage performance and automation




OBJECTIVES

& Increase monthly bookings

' Grow social media reach

/

/. & Improve client retention




SWOT ANALYSIS - 4
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o Wedding Clients

Define clear business
and revenue goals

Understand market
position and risks

Corporate Brands

|dentify ideal clients
and projects

}} - Competitor Analysis

Study competitors’
strengths and gaps

« Budget Allocation

Plan smart marketing investment

¢ Marketing Tools

Manage performance and automation

Models & Influencers

TARGET AUDIENCE




“Your Story Through Our Lens”

— Premium storytelling with artistic excellence.




CUSTOMER JOURNEY

Discovery Inquiry Booking Shoot Delivery Review




Competitor Analysis

Analyze local and online photography competitors to
understand their service offerings, pricing models,
visual style, digital presence, and customer engagement.

This helps identify market gaps, differentiation

opportunities, and areas to build a stronger competitive
advantage.

Key Focus Areas:

Vv Portfolio Quality

V/ Pricing Strategy

V/ Social Media Presence

Vv Client Reviews & Reputation
V| Unique Style & Specialization




— MARKETING CHANINEI S —
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. Instagram R g

@ luxuryphotography 2

@ Website Portfolio

G Google Business

. WhatsApp

. Facebook




MARKETING TOOLS
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PERFORMANCE TRACKING =

v’ Leads Generated / -
v’ Booking Rate ;j_I_I_I_I_II_ '

v Engagement

v’ Revenue Growth

25%




BUDGET ALLOCATION === 7§

—— 330,000 / Month Breakdown ——

. Instagram & Facebook Ads
212,000 (40%) - Promote reels
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& highlights ‘ -

\ —. Website & Google Presence === L
X6,000 (20%) - Google Business Profile F . }

Local SEO & website hosting i i

Creative Tools & Editing
X5,000 (17%) - Canva Pro & Lightroom

. ;,::‘__l_ S Brand creatives & edltmg tc:c:ls . _
Tt b @ WhatsApp Marketing & CRM ;
I AT X3,000 (10%) - Client follow-ups, CRM for booking reminders =~/ 4
 INnfluencer & Collaboration Budget R
32,000 (7%) - Model shoots & venue collabs E iy
L 4

Analytics & Testing Reserve |
32,000 (6%) - Ad experiments & performance tracking o

TOTAL: 30,000 / Month




e LA




FITTANK YOU

“Every picture tells a story.
We help you tell it beautifully.”
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